NARRATIVES

ON MILITARY STRATEGIES
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PROBLEM STATEMENT

How do
contemporary
technologies and
media coverage
impact the debate
On manoeuvre
and attrition
warfare?
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CURRENT
CHALLENGES
OF
MANOEUVRE
WARFARE

OVERVIEW

MEDIA
COMMUNICATION
AND PUBLIC
OPINION

CALL TO
ACTION
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ANOEUVRE IN THE
ODERN BATTLEFIELD

Targeting vulnerabilities
while avoiding strengths
Creating the greatest
Impact with the least risk

New domains & urbanized

warfare
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e Challenge: Deception
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5 * Increased surveillance
 Reduced operational

tempo

— Adaptation







KEY EFFECTS OF
MEDIA ON PUBLIC

PERCEPTION

(Baum & Potter, 2008)

 Agenda-Setting

Framing
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 Feedback loop between

media & authorities
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— lraq War

+ oversimplification,

sensationalism etc.
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WHY IS THIS
PROBLEMATIC?

 Banalization of

highly complex
situations

* Challenge
Social Media




3 KEY TAKEAWAYS

v Narratives shape strategy

v Adaptation necessary
(Strategy & Training)

v Improving Strategic Communication




THANK YOU VERY MUCH
FOR YOUR ATTENTION

Pending your questions



